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knowledge,
attitudes, skills
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s G e TR NP R ST AT

APPROACH AIMS METHODS WORKER/CLIENT
RELATIONSHIP

Behaviour To encourage Persuasion Expert led.
change individuals to take throughone-to-  pependent client.
responsibility for one advice, Victim blaming
their own health  information, ideology.
and choose mass campaigns,
healthier e.g. “Look After
lifestyles. Your Heart”
dietary messages.
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| APPROACH

Educatlonal

AIMS

To increase
knowledge and
skills about
healthy lifestyles.

METHODS

WORKER/CLIE
NT
RELATIONSHIP |

Information.
Exploration of
attitudes through
small group work.
Development of
skills, e.g.
women’s health

group.

May be expert led

May also involve
client in
negotiation of
issues for
discussion.
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APPROACH |

Social change

To address
inequities in

health based on

class, race, gender,

geography.

METHODS | WORKER/CLIE

NT
RELATIONSHIP

Development of Entails social
organisational regulation and is
policy, e.g. top-down.
hospital catering

policy.

Public health

legislation, e.g.

food labelling.

Lobbying..
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